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A FAMILY AFFAIR
THE FOUNDER: 
GERRY ETTINGER (1909 - 2002)

Born in Prussia, Gerry Ettinger founded the family firm in London in 1934, 

having previously built an extensive list of contacts throughout Europe. Thanks 

to his natural ability for languages and his engaging character, he worked in 

his native Germany, Italy and Switzerland. The early days took Gerry through 

various industries but he was most happy as a film producer - even working 

on one film with Marlene Dietrich - and general business enabler. Also an 

enthusiastic train traveller and skier, at a time when these were glamorous 

and adventurous activities, he gained many social and business contacts 

which would prove very useful.

The vagaries of European politics meant he had to move to London in 1933. 

Gerry quickly found employment as the UK representative for several German 

factories producing leather goods, jewellery and gifts. In 1934, Herion of 

Pforzheim - a German leather goods manufacturer - o!ered him the exclusive 

agency for the UK and he was set up with an o"ce in London’s prestigious 

Regent Street. He applied his talents to supplying the best department stores 

of the time with unique luxury gifts and leather goods and the business 

became “G. Ettinger Ltd”. With Asprey’s, Harrods and Fortnum & Mason’s 

as regular customers, his reputation rapidly gained ground. Thanks to his 

family’s tailoring background, he had a good knowledge of manufacturing and 

established his own leather workshop in London to cater for his customers.

 

The Second World War paused the business, but afterwards Gerry returned 

to London where he was commissioned by Asprey’s to find leather goods 

which were then in very short supply. G. Ettinger Ltd grew again as Gerry 

made Ettinger leather goods in his London workshop and in Walsall in the 

Midlands. Using his connections and languages he continued to expand the 

business, buying luxury leather goods from continental Europe and acting as 

a buying agent for British and North American department stores. 
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Ever in demand with trade customers, Gerry 

also gained a great reputation for his luggage 

and fine leather goods amongst his many 

personal connections and friends, including 

the leading British broadcaster and actor 

Hubert Gregg whom he counted as a close 

friend. Thanks to his extensive travels he was 

able to secure many orders for bespoke sets 

of leather goods for the industry captains 

of the time and thus build his reputation 

abroad. He first travelled to Japan in the 

early 1970s starting a long and successful 

tradition of business in the Far East which 

has greatly contributed to the company’s 

success today. A tireless worker and great 

enthusiast, he worked into his early 90s and 

passed over the reins of the company to his 

eldest son Robert in 1990. 
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THE PRESENT OWNER: ROBERT ETTINGER

Brought up in London, Vienna and France, Robert quickly developed his father’s 

gift for languages and curiosity in di!erent cultures. With his younger brother 

Paul, he also particularly enjoyed Alpine skiing, having been put on skis at a very 

early age by his Austrian mother. 

Keen to discover the world for himself, Robert secured business apprenticeships 

abroad after leaving school. Firstly in Germany, where he learnt all aspects of 

the marble gifting industry and then in Canada, where he spent several years 

working in the luxury jewellery retail with Mappins.

After these apprenticeships Robert returned to the UK and entered himself for 

the British Ski Instructors exam to become a qualified British ski instructor. Over 

the next 20 years he lead ski tours all over the world for the Ski Club of Great 

Britain and taught and guided skiers of all ages. Robert has been a member 

of the Council of the Ski Club of Great Britain and Chairman of their Home 

Committee.
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In 1980 Robert entered the family business and in 1995, he took over the reins from his father 

and became Managing Director of Ettinger London. When the company was granted a Royal 

Warrant to HRH The Prince of Wales in 1996, he decided to develop the business into an 

internationally recognised brand whilst maintaining its crucially important UK design and 
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manufacturing base. Robert has always ensured 

Ettinger leather goods are top quality products 

and ahead of some of the biggest international 

luxury brands when it comes to quality thereby, 

ensuring the company’s reputation abroad keeps 

growing.

Keen to play a role in supporting British 

manufacturing and craftsmanship, Robert has 

taken on a number of leading positions within his 

industry. He was Chairman of the British Luggage 

& Leather Goods Association from 1999-2001, 

and joined Walpole, the leading British luxury 

association, as one of its earliest members.
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He particularly enjoys working with young people 

and talented craftspeople, providing them with 

direct mentoring through the Prince’s Trust, 

QEST (the Queen Elizabeth Scholarship Trust, 

part of the Royal Warrant Holders Association 

and ‘Crafted’ (a Walpole initiative) and more 

recently, the London Business School, another 

Walpole initiative, to ensure they develop the 

right business skills to support their talent.

Robert’s hobbies are skiing, long distance 

cycling (particularly overseas in Japan, Oman, 

Uruguay, India and Greece to date), daily early 

morning swims, playing guitar and yoga. Robert 

loves to travel land continues to explore new 

countries and destinations every year.

Robert strongly believes in the importance of 

the work/life balance, and thanks to this ethos, 

many of his employees stay with the company 

for many years. At the Ettinger Factory, his 

craftspeople have stayed with the company for 

much of their working lives.





BRITISH CRAFTSMANSHIP
LONDON ROOTS

Historically, the finest leather goods in Britain were made in London, where 

the country’s best trunk-makers, tailors and perfumers were based.

Gerry established his manufacturing presence in Clerkenwell’s St Johns 

Street, which was London’s historical leather quarter, near the Smithfield 

meat markets. From here he grew his company’s reputation for the finest 

leather goods and luggage allowing him to supply the best department 

stores around the country and indeed, around the world. 

 

By establishing his company in a smart address just o! Regent Street, he 

also ensured he could easily connect with the London and international 

elites as well as the best department stores of his time.
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REVIVING WALSALL

Maintaining leather workshops in central London was unfortunately untenable, as these areas 

became gentrified and spiralling rents pushed the workshops out of town. Ettinger had been 

working with one of Walsall’s oldest manufacturers for some time and when in 1999 the factory 

came up for sale, Ettinger decided it was time to increase its manufacturing capacity and so 

bought the factory with all its workforce.

Walsall, on the northern outskirts of Birmingham, was home to hundreds of factories and 

workshops in the leather trade. It was very much at the heart of saddlery, harnesses and small 

leather goods making in England, albeit perhaps more at the utilitarian end of the industry in 

an age where Britain’s industries and life relied heavily on horses and leather straps of all kinds. 

However, mechanisation and especially globalisation meant that most of these factories closed 

in the late 1990s as the business largely went overseas to cheaper manufacturing markets.
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James Homer Ltd is one of the oldest surviving leather goods factories, 

established in 1890 and still occupies the original building. When Ettinger 

took over the factory, production standards were raised even further in 

order to meet the very highest international luxury standards. Over the 

years, considerable investment has gone into maintaining and upgrading 

the factory, as well as training sta!.

Today, an apprenticeship scheme aims to attract younger workers in order 

to revive this once flourishing industry and ensure specialist skills continue 

to pass down the generations. Most of Ettinger craftspeople have had 

relatives in the leather trade before them and many have started with us 

from the age of 16 and continue to work with us 20 years later.
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A GLOBAL BRAND WITH LOCAL CONCERNS

With the shifting patterns of international fashion and luxury retail, Ettinger has evolved from 

being a white label manufacturer, catering to other companies’ needs, to a brand in its own 

right. The success of the brand was recognised first in East Asia, particularly in Japan, where 

attention to detail and craftsmanship is greatly appreciated.

The Royal Warrant to HRH The Prince of Wales has proved invaluable in gaining public 

awareness, particularly in Asia, where Ettinger now enjoys an excellent reputation and has 

been steadily building wholesale and retail sales. Exporting now accounts for 80-90% of 

Ettinger’s business and yet the brand still enjoys niche status, meaning it can retain the perfect 

level of personal service.

 

Ettinger still manufactures for third parties, who can make good use of the company’s nimble 

manufacturing turnout and dependable quality. In fact, many now come on the back of 

Ettinger’s own brand and its strong design aesthetics.
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CARING ABOUT THE LOCAL

Becoming a global brand is key to Ettinger’s growth strategy, but the company has always 

sought to play a positive role in its local community back home. Not only has this always 

been considered a natural thing to do, but it also encourages positive attitudes to life in a 

community at all levels among sta!. About 80% of sta! and at least 30% of the board are 

women.

Several sta! members are actively involved as carers or with charities for mentally and 

physically disabled people. Their roles are actively encouraged and supported by the company.

 

Using as many local suppliers and businesses as possible means that the company is truly 

part of local life.
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BRITISH-MADE LUXURY
TIMELESS ELEGANCE MADE TO LAST

The Ettinger style is timeless, elegant and imbued with typical English flair, 

allowing for some confident use of colour and resulting in contemporary 

classics with singular appeal. It is this distinctive style, which has sealed 

Ettinger’s reputation among connoisseurs worldwide, making this most 

British of brands also one of the most highly regarded by those looking for 

quality leather products with a di!erence.

Products range from wallets and purses, to stud boxes and frames, to travel 

accessories, folders, portfolios and bags. Having traditionally made leather 

goods for other brands, Ettinger still o!ers a bespoke corporate gifting 

service.
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PERSONAL ACCESSORIES
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HOME ACCESSORIES











CHOICE OF LEATHERS

Although Ettinger has a brand preference for natural, smooth leathers which tend to be harder 
to work with but produce beautiful results, any type of leather can be sourced and used.

Textured leathers tend to be more resilient to scratches and scu!s, as are leathers with extra 
layers of pigments and lacquers. These can o!er great visual and tactile e!ects.
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BRAND & PRESS RECOGNITION
COLLABORATIONS

Ettinger is regularly approached by other companies for brand 
collaborations. These projects are creatively stimulating and illustrate 
Ettinger’s unique and extensive craftsmanship skills.

Ettinger and British shoe brand Gaziano & Girling, jointly crafted a 
masterpiece portfolio case - created especially for the UK government’s 
GREAT Britain campaign and revealed during 2016 London Craft Week. 
This GREAT creation highlighted the specialist skills of both shoe and small 
leather goods in the UK.

“The GREAT Britain campaign is delighted to welcome this new creation 
to the exhibition which we believe not only adds a stunning new visual 
element to the collection, but also highlights the exceptional skill and 
talent of our accomplished British craftsmen.” - Conrad Bird, Director of 
the GREAT campaign.
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Throughout the years, Ettinger has had the pleasure of working with brands such as 
Charbonnel & Walker chocolates, Boodles jewellery, Monocle magazine and media 
company, The Financial Times, Sandy Lane hotels, Small Luxury Hotels, The Savoy, Bentley 
motors, Breitling watches, The Red Arrows and many others. 

In 2019, we created an exclusive notebook cover in collaboration with the British illustrator 
Rory Dobner and the Royal Warrant-holding printer Barnard & Westwood. Only 85 
notebooks were created, each individually numbered, making them truly unique. 

In 2022, Ettinger joined forces with Country Life, celebrating their 125th anniversary with a 
Hudson Country Life X Ettinger Collection - a collection of travel accessories that embodies 
the spirit of Edwardian travel.
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PRESS CUTTINGS

UK and international publications regularly feature Ettinger accessories and bags in their 
content, giving the brand great national and international exposure.
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Please contact us at:
sales@ettinger.co.uk
+44(0) 20 8877 1616

Head office and showroom:
215 Putney Bridge Road

London, SW15 2NY
England

FOLLOW US: 
Facebook: @ettingerlondon

Twitter: @ettingerlondon
Instagram: @ettinger.london
Pinterest: @ettingerlondon

TikTok: @ettinger.london
Weibo: Ettinger SPACE

WeChat: Ettinger SPACE

CONTACT
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